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» kyra senese

EDITOR-IN-CHIEF

M

any freshmen and transfer
students come to Columbia
from suburban or rural backgrounds. For some, the combination of
grit and glamour Chicago offers can initially be a shock. For others, the Windy
City is just one of many urban areas they
have visited or called home. However,
even for young people like myself—who
moved to campus from the nearby suburbs—adjusting to city life can be just as
confusing as it is rewarding.
Luckily, Columbia students have
countless resources at their disposal
to make the transition to city life as
smooth as possible. The first major lesson I learned when I moved to Chicago
was that the part of the city I had visited
throughout my life—the Loop—was just
one portion of Chicagoland. I had no
idea until shortly before the big move
that the city encompassed a staggering
77 neighborhoods, each with its own
culture and personality.
Exploring these neighborhoods
required another lesson: learning how
to use public transportation. Columbia
students benefit from access to Ventra
U-Passes, which allow current students
to take unlimited rides on Chicago
Transit Authority buses and trains during
the academic year. The blue U-Pass
supplied to each student through Ventra
enables enrolled students to explore
whichever neighborhoods they happen to
find interesting.
Students who live in on-campus housing may not always need to travel out
of the South Loop to explore, though.
Columbia’s non-traditional campus is
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sprawled throughout the South Loop,
encouraging newcomers to visit local
shops and restaurants between classes.
Aside from offering a lively and inspiring campus environment, Columbia
also provides opportunities throughout the year for students to showcase
their artistic work. Participating in
events like Biggest Mouth, Columbia’s
annual end-of-the-year event that
highlights the college’s musical talent,
or Manifest, the college’s annual urban
arts festival that celebrates student
work, allows students to receive realworld critiques and praise for their
dedication and creativity.
While you are getting acquainted
with the city’s grid layout and its
noteworthy museums, music venues
and sporting facilities, remember that
embarking on your college journey
can mean embracing a blank slate. Do
things you’ve never done before, and
do not feel limited by any expectations
your high school friends and teachers
might have had for you. As a freshman
or transfer student, you can create and
set new expectations for yourself. Fall
in love with crafts you’ve never tried
before or continue to study subjects
you’re already passionate about.
Do not worry about fitting into a mold
because at Columbia, you do not have
to. The majority of college students do
not get to take classes in which their
teachers know their name and take
time to speak with them on an individual basis. Columbia’s small class sizes
allow professors and students to get
to know each other on a more personal
level than one might experience at a
state school.
Those students who hone their talent
are usually able to build relationships
with their professors that can lead to real
networking opportunities, general career
advice and even potential internships and
jobs down the line.
Not every Columbia graduate will say
they would do it over again the same
way, but it’s up to you to make your time
and money spent at Columbia worthwhile. Take in the bustling energy of
the city that surrounds you and absorb
as much new information and creative
fuel as you can along the way. If you
do, you are sure to leave Columbia as a
happy graduate.
ksenese@chroniclemail.com
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Columbia rocks student,
alumni talent with
Manifest, ‘Big Walls’

» Courtesy ALEXIS ELLERS (‘08)

Manifest, Columbia’s end-of-the-year student showcase, is expected to attract more than 30,000 people from across Chicago’s art community, according to Vice President of Student Success Mark Kelly.

» megan bennett

ASSOCIATE EDITOR
LOCAL ART LOVERS and Columbia’s

creatives can now celebrate their
campus prior to the 16th annual
Manifest urban arts festival with
“Big Walls,” an event set for May
1 through May 13 that will feature the creation of 20 new fulllength murals within the campus'
Wabash Arts Corridor.
The murals, some several stories
tall, will be created on walls of South
Loop buildings surrounding those
that make up Columbia’s campus.
They will be created by international and local artists as well as
Columbia alumni and students,
according to Mark Kelly, vice president of Student Success.
Columbia also will partner with
the Chicago Loop Alliance, a group
dedicated to improving the area,
to create an alleyway site next to
the Johnson Publishing Building,
820 S. Michigan Ave., showcasing
alumni work.
“[This] launches us into a special place to the world of public
and street art,” Kelly said. “We’ve
started assembling a collection of
huge work.”
Manifest, which will take place
May 13, attracts more than 30,000
attendees annually, including students, faculty, staff and administration as well as the greater Chicago
community and many students'
family members, he said.

Designed to show off the
creative output of graduating
students through concerts, exhibitions, fashion shows and more,
Manifest's programming has a
festival-like structure that has
previously included ziplines, art
centers and local food vendors.
“Our students have been on an
academic journey," Kelly said.
"They’ve been crafting a body of
work, and now they get [to have
this] huge audience."
Manifest is largely organized
by student producers, including approximately 3,000 students and two classes from the
Business & Entrepreneurship
Department in charge of different event spaces.
The main stage, home to
Manifest's headlining acts booked
by the Student Programming
Board, is often crowded with students eager to see the big-name
talent that performs. Previous
Manifest headliners have
included Chance the Rapper in
2013 and Twin Peaks in 2015.
Kelly will also lead a procession for the approximately 2,400
graduating students down Wabash
Avenue, who will have the chance
to sport their senior shirts and
streamers on which they can write
their “creative persona.”
In addition to Manifest, Columbia
will host “Big Walls,” a series of
mural installations from May 1
until May 13, the day of Manifest.

The theme of this year's
Manifest, "animate," represents
how 2016’s graduates will impact
their chosen fields, Kelly said.
“Every one of our students is in
a creative discipline and [will] go
out into the world and ‘animate’
the world beyond Chicago,” Kelly
said. “Chicago will be a different city because of these 2,400
graduates, but not just Chicago.
They’re going to animate the
world beyond Columbia.”

In addition to selecting two
Columbia students who will complete murals for the “Big Walls”
celebration, Kelly said the event promotes student competition through
event planning and the work of
this year’s artistic director, senior
design major Cassidy Kapson, who
won by popular vote this year.
One of the most important
aspects of Manifest, according to
Kelly, is how it is a day for Columbia
students to better understand

what goes on in classrooms beyond
their own departments.
“It’s a very exciting day because
our imagination, I would argue,
tends to be tethered day-to-day in
terms of what we have at Columbia,”
Kelly said. “Nobody understands
what [other students] are doing.
We’re in our own little world and
Manifest is [meant] to make that
all combine and become palpable.”
mbennett@chroniclemail.com

» Courtesy TARA VOCK
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MEET YOUR PRESIDENT

Kwang-Wu Kim

President and CEO Kwang-Wu Kim
took on his role as Columbia’s 10th
president on Feb. 26, 2013.
» KYRA SENESE
EDITOR-IN-CHIEF

Columbia,
incoming students will learn
many things about their new
surroundings, including who
the college’s higher-ups are and
how they will impact students’
academic experiences.
UPON ARRIVAL AT

» LOU FOGLIA/CHRONICLE

President and CEO Kwang-Wu
Kim will be one of many people
working behind the scenes to make
new students’ introductions to
campus smooth.
The Chronicle spoke with Kim
about the freshman year experience,
his advice for commuter students
and what new students need to know
about the college’s Strategic Plan.

THE CHRONICLE: What
should new students know
about you as their president?

KWANG-WU KIM: I came to
Columbia because of the students. I feel like at some level I
understand who our students
are because—it may not look
to our students like it’s true—I
feel like some aspect of who they
are and what they’re trying to
accomplish in their lives is part
of who I am, too. I want students
to know I’m constantly thinking:
“What does the education have
to look like to be truly valuable
for our students?” That’s what
drives me.

What are your tips for a successful freshman year?

The key as a new student is—in
whatever way fits your personality—to always be stepping forward, to be asking the question,
to be meeting someone new...
when you see there’s a door and
you’re not sure [what’s behind it],
so you just open it. As an undergrad, I didn’t do that enough. I
imagine that if I were to go back

to my undergrad situation, I
would have been much more
that way, because there’s nothing to lose, right? You may come
here thinking you know exactly
what you want to study, but it’s
important to stretch and try some
things. You may discover there’s
something that’s actually more
compelling to you than what you
thought you wanted to do, and you
only get there by experimenting.

What advice do you have for
commuter students trying to
get involved on campus?

The key to involvement is to
build it into your schedule. If
you live on campus, it can be a
little more spontaneous. I use
my own calendar as an example.
A lot of times people ask, “What
does the president do all day?”
and a lot of my work is sitting
in meetings with people. If I
didn’t think about it carefully,
literally, I would be in meetings
with people all day, every day. I
have to write; I have to think, so I
block out a little bit of time in my
schedule to do that kind of work.

Otherwise, it’ll get pushed to the
end of the day when I go home.
Similar probably for a commuter,
think about blocking out a little
time in your calendar for finding more ways to get involved
with Columbia. I think that will
enhance the experience.

What should new students
know about the Strategic Plan?

It means they’ve come to a school
that’s thinking about the present but also thinking about the
future. [We are] asking, “What
are the things we need to keep
improving so the education keeps
getting better?” I don’t think students should have to worry about
it too much. We want our students
focused on their experience while
in the background we’re just constantly trying to make it better.
They’re not coming to a school that
accepts, “All we have to do is just
keep repeating the same thing over
and over.” I think that would be
the opposite of a school that has a
strategic plan.
ksenese@chroniclemail.com

GIVE YOUR MAJOR A COMPETITIVE EDGE.
Declare a minor.

Acting · Animation · Art History · Arts in Healthcare · Arts Management · ASL · Biology · Black World Studies · Creative Advertising · Creative Nonfiction · Cultural Studies · Dance · Design
Management · Education · Entrepreneurship · Environmental Studies · Fashion Business · Fiction · Game Art · Game Design · Intellectual Property Management · Interactive Media
Development and Entrepreneurship · Journalism · Latino and Latin American Studies · Literature · Live and Performing Arts Management · Marketing · Mathematics · Motion Graphics ·
Music Business Management · Photography · Poetry · Professional Writing · Programming · Public Relations · Radio · Sports Management · Stage Combat · Talent Management · Teaching
Arts · Theatre Directing · Video Production · Visual Arts Management · Voiceover · Web Development · Womens And Gender Studies · Writing For Performance · Writing For Television

623 S. Wabash, Room 300 · (312) 369 – 7645 · collegeadvising@colum.edu
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Spring Open house
The best way to get a feel for
Columbia College Chicago is to
experience it for yourself. Come
see our bustling urban campus,
meet our passionate students
and feel the creative energy that
flows through the South Loop.

WE’RE READY FOR YOU.
colum.edu/visit

Photo: Shane Welch (BFA ’10)
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Occupying what is currently the Papermaker’s
Garden at 8th Street and Wabash Avenue and
the parking lot behind it, the new student center will have an area of 104,000 square feet.

» Courtesy SOLOMON CORDWELL BUENZ

UNDER CONSTRUCTION:
Student center slated for
Fall 2018 completion
» lauren kostiuk
STAFF WRITER

COLUMBIA’S ADMINISTRATION AND

board of trustees say they are
making headway on delivering on the college’s promise to
build a fully-functional student
center capable of providing a
central location for students to
gather and collaborate.
Concepts for the new fourstory student center were presented to the college’s Student
Government Association Feb.
16 by the Chicago-based architecture firm Solomon Cordwell
Buenz following the firm’s
11-week planning process.
The four-story center will be
a space of “inclusion” for students to “gather, collaborate and
explore,” according to SCB’s program mission statement.
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Ted Strand, principal of SCB,
praised the collegewide involvement in the phase.
“Most of the time, when we go
onto a campus, [the planning process] is a very top-down decision,”
Strand said. “That was not the
case at Columbia.”
Highlights of the plan include
a larger fitness center than the
current one, a dining hall, various
study rooms and lounge areas, a
large multipurpose room for events,
and a floor for collaboration and
career support.
“[We needed] to create a
space that helped advance the
experience of being a student at
Columbia,” said President and
CEO Kwang-Wu Kim, who was
on hand for the presentation.
“Not just a fun building or recreation center, but something
unique to Columbia.”

The center will cost an estimated $35 million to $45 million, which could not possibly be
supported by the college’s current operating budget, Kim said.
The college’s board of trustees
is instead developing a plan to
finance the center, which could
include capital fundraising initiatives and revenue from the
college’s endowment of more than
$142 million, he added.
After the cost of the center is
established, the college will send
out a national request for qualified
architectural firms that will pitch
specific designs.
The seven general spaces and
units planned to be in the center
include: student life, performance
and events, collaboration and
exploration, resources, dining
and retail, wellness, and outdoor
space, according to the firm.

Richard Tepp, an architect and
project manager for SCB, said the
targeted size for the student center
is 104,000 square feet. He added
that the firm did not want the center
to be too big or small, but a place that
would be active and manageable.
The ground floor of the center
is projected to contain the “Front
Door” to the campus, a retail
space, and restrooms, including
gender-neutral ones.
The second floor is planned as a
community space, containing a fitness center twice the size of the college’s current fitness center. It would
also house the SGA and other student organizations, a multicultural
and international center, a radio studio for students in all majors, and a
recreational lounge area.
The third floor is expected to
be a collaboration and resource
floor containing the recently
announced Career Center, various spaces for creativity and study,
digital creation labs and recording
studios and booths.
The fourth floor is planned to
contain a multipurpose room that
will hold approximately 1,300 people standing, which is five times the
capacity of the Conaway Center,
located at 1104 S. Wabash Ave.

The firm also noted a possible
rooftop space that would house
the Papermaker’s Garden and an
outdoor lounge.
It has yet to be determined
whether the rooftop space will
be able to accommodate any sort
of greenhouse for the city’s harsh
winter months.
More details will be available as
the design phase progresses.
While SCB has offered to bid
for the programming phase, the
college has yet to ask the firm
to move forward. Tepp said the
college will put out a request for
proposal to which design firms
can respond with their own ideas
for the building aesthetic.
Tepp said SCB will respond to
the request and hopes to remain
involved because the team has
been working with Columbia’s
conceptualization of the center
thus far.
“During the design process,
needs will change,” Tepp said.
“When [the center] gets built,
needs will change. When we
start designing, if we get to
design [the center], it would be a
very flexible building.”
lkostiuk@chroniclemail.com
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INTRODUCING Chicago
» CHRONICLE STAFF

Population:
2.72
million

MOVING TO A new city can be daunting.

With Columbia’s large population of
out-of-state students, many will find
themselves trying to adjust to unfamiliar surroundings.

The Chronicle has gathered some
basic facts about Chicago to help educate
incoming students about their new home.
Whether it is information about the
city’s cultural institutions or how
ma ny wa rds
a re i n t he
city, there is
always something to learn
about Chicago.

Mayor:
Rahm
Emanuel

Nicknames:

The Windy City,
The Second City,
The City That Works,
City of Big Shoulders

There are 50 wards,
with an alderman
representing each
ward in the City
Council, but there are
77 community areas.

The Lincoln Park
Zoo is one of three
major zoos in the
country and is the
country’s oldest
public zoo.

Chicago offers more than 200 art
galleries, more than 200 theaters

36

Annual
parades

The Chicago Transit
Authority is the
nation’s largest
public transportation
system, offering an
average of 1.6 million
rides per weekday.

1893

There are 580 parks, and the
most recognizable are Grant
Park and Millennium Park.

and more than 7,300 restaurants.

Boutique Chicago Accommodations at

The first Ferris
wheel made its
debut in Chicago in

chronicle@colum.edu

Mei’s Kitchen
1108 S. Michigan Ave

Wine and Cafe

All college students and staff get
10% off all day everyday
Hours

Ideally located in
the heart of historic
Printer’s Row sits
Hotel Blake, a
boutique Chicago
Hotel. Whether you
visit Chicago for
business or pleasure,
Hotel Blake offers
upscale Chicago
Accommodations
along with
impeccable service.

When making reservations
mention the Columbia College
Friends and Family rate for
special discounts and offers.

Monday–Friday
7a.m.–11a.m. Breakfast
11a.m.–2p.m. Lunch*
5p.m.-8:30p.m. Dinner
All day coffee and snack bar
7a.m.–9p.m.

Contact us at:
312-986-1234
* Any purchase off the lunch menu receives a free soda
Monday–Friday
*Mention this ad to get 15% off (LUNCH ONLY)
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M O N DAY-F R I DAY 3 P M-7 P M
$ 2 O F F O U R S I G N AT U R E G R I L L E D C H E E S E
ASK YOUR SERVER OR BARTENDER ABOUT HAPPY HOUR DRINK SPECIALS
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» CHRONICLE STAFF

have to be 21 or
older to enjoy all that Chicago
has to offer? Aside from numerous
tourist attractions, Chicago hosts
an array of venues and museums
that don’t require you to be 21 or
older to enter.
WHO SAYS YOU

ALSO VISIT:

Lucky Strike Bowling
322 E. Illinois St.

Subterranean

2011 W. North Ave.

Goodman Theatre
170 N. Dearborn St.

Sinbad’s Hookah
1129 W. Taylor St.

Wrigley Field

1060 W. Addison St.

ShowPlace ICON
1011 S. Delano Ct.

Jazz Showcase
806 S. Plymouth Ct.

UNDER 21? NO I.D., NO PROBLEM
DAY OFF

NIGHT LIFE

BE ACTIVE

Have some age-appropriate fun by exploring some of the Windy City’s unique
cultural gems like Navy Pier, Water Tower Place or the Art Institute of Chicago,
which partnered with Columbia last
summer to allow all students free access
to the museum year-round. Take advantage of your days off by admiring your
favorite artist’s work. The only thing you
will miss out on is a hangover. Check out:

For juniors and seniors, weekend nights
are often designated for parties and sampling the city’s best drink specials, but just
because you won’t make it past the I.D.
check at the door does not mean you can’t
enjoy a night out with your of-age friends.
Visit one of Chicago’s comedy clubs for a
late-night laugh or catch an 18-and-older
show at one of the city’s numerous music
venues. Check out:

No I.D. is required to hit the ground running. Chicago may be a concrete jungle,
but setting up your yoga mat along the
Adler Planetarium walkway or running
on the path by the lake are great ways to
stay healthy. When the temperature drops
in the winter months, bring your workout
indoors and have fun with fitness, whether
you’re playing whirly ball or biking outside
on the 606 Bloomingdale Trail. Check out:

Navy Pier

The Metro

Yoga Now

600 E. Grand Ave.
Enjoy a warm day at the pier shopping,
dining and taking in the skyline views.

3730 N. Clark St.
The cutting edge venue hosts local,
regional and national emerging bands.

Water Tower Place

The Second City

835 N. Michigan Ave.
Shop the latest trends in America’s first
vertical mall. The first seven floors boast
an array of shops and restaurants.

1616 N. Wells St.
Improv artists and comedians have been
amusing audiences for more than 50 years.
Spend your weekends laughing there.

The Art Institute of Chicago

Delilah’s

111 S. Michigan Ave.
Check out the latest exhibit or gain inspiration for a class project.

2771 N. Lincoln Ave.
The Lincoln Park bar is home to punk
music-themed dance parties.

742 N. LaSalle St.
Classes are offered at the yoga studio or
at Oak Street Beach.

WhirlyBall

1825 W. Webster Ave.
Players ride in electric bumper cars while
playing a unique form of basketball.

Village Cycle Center

1337 N. Wells St.
Get your bike tuned at one of the city’s
most popular bike shops so you can hit
the road cycling.

HAVE SOMETHING TO SAY?
THINK CREATIVE WRITING.
Creativity is central to any art, and
Creative Writing classes in fiction,
poetry and nonfiction can inspire
all majors. Improve your creativity
in a Creative Writing class.
Check the course catalog and ask your advisor for more
information during registration.

Department of Creative Writing
workshops in fiction, poetry and
nonfiction are open to students in any
major. Other popular courses include:
Story in Fiction & Film
Story in Fiction & Film: International
(Global Awareness credit)
Exploring Science Fiction Genre Writing
Foundations in Creative Writing
Young Adult Fiction
Fantasy Writing Workshop
Craft Seminar: Beyond Concrete and
Plastic—Eco-poetics from Communities
of Color

colum.edu/creativewriting
Photos by Jacob Boll (’12) and Phil Dembinski (’08)

Story in Graphic Forms
Readings in Nonfiction: Transgender
Writing, Transgender Self
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Student campaign makes another’s
discrimination your ‘reality’
» MEGAN BENNETT
ASSOCIATE EDITOR

A

s Sarah VonderHaar
brings her advertising
dreams to life, she is
creating projects that reflect
her life experience and those
of others. The senior graphic
design major has channeled her
passion as an art director and
designer into student advertising campaigns.
“Project E,” the latest campaign
she headed, uses mobile app virtual
reality technology to discuss gender equality. The project has been
submitted to The One Club student
advertising competition, and winners will be announced in late April.
VonderHaar spoke with The
Chronicle about her love for creative
advertising, the use of virtual reality
and the future of her campaign.

5¢

10 APRIL 2, 2016

THE CHRONICLE: You’ve
been a photographer, musician and model. What made
you come to Columbia for
graphic design?
SARAH VONDERHAAR:
I worked in the bar industry
for a while, and it didn’t fulfill
me because I always wanted to
do something creative. I played
music for a while—this was before
things like Squarespace—and I
was pissed off I couldn’t do my
own website. I thought, "There’s
such a market for this. I love
designing, [and] I love being creative." Then I took a class called
“Advertising Art Direction.” It had
a lot of design, but it also included
thinking conceptually. That’s
when I realized I could utilize all
my weird background and things
I’ve done in life and move forward
into a career.

How did the concept for
"Project E" come about?
[I] had a four-day J-Term class
where [students] come up with two
[advertising] campaigns.
Through my internship [at the
Slack and Company agency] we
worked with virtual reality, so I
had been wanting to use it in a
project for a while. The idea of
the project was equality through
empathy so [we asked]: "How do
you make someone see micro-discrimination from another person’s
perspective?"
We decided to develop a virtual
reality game [that became] an experiential project. Our target audience
would be younger millennials—high
school or early college—because
that’s when you develop [discriminatory feelings about] people.
When you start the game, you
have no idea what gender or race

» Courtesy SARAH VONDERHAAR
Sarah VonderHaar, a senior design major, was the art director for “Project E,” a
virtual reality advertising campaign combating gender inequality.

you are, but then based on the
micro-discrimination you experience, you have to guess.
Are you planning to create the
technology as well?
I’m working on getting the app
made, [trying to get] the 360
[degree] camera, filming it and
making it a product. It could be
amazing to present this product
to kids in high school or college to
make a difference in peoples' lives.

What would people value most
about this campaign?
The most important thing is
making learning fun. That’s what
this campaign does: It educates
people that we do these things
and don’t even realize we’re
doing them [and say], "These
little things you do that you don’t
realize actually have an impact
on other people."
mbennett@chroniclemail.com

Spring Open house

» ZOË HAWORTH/CHRONICLE

Perks of being a
Columbia student
will serve many purposes at Columbia. They can be used to
check out books in the library, store Columbia Cash to be spent at on-campus
vending machines, stores and printing facilities, and, most notably, score some
sweet deals with local businesses and services. From discounted burgers to free
visits to the Art Institute of Chicago, your student ID offers plenty of perks.
YOUR STUDENT IDS

100% Art Institute of Chicago

27% Divvy Bikes

Free admission with a valid Columbia ID

90% Lyric Opera of Chicago
$20 tickets for select performances

75% Zipcar
$15 to join, must be 18 or older

Columbia students can purchase a
discounted annual membership

25% Potbelly Sandwich Shop

With Columbia
College ID
(In Store Only)

Discounted food with a valid college ID

20% Blick
Student discount on all art supplies

75% Chicago Symphony Orchestra 10% Artist & Craftsman Supply
$10 for select performances

50% Steppenwolf Theatre
Students get half off Steppenwolf
performances







Discounted art supplies

10% Epic Burger
Lower prices on food and drinks
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Making college more affordable

» KYRA SENESE
EDITOR-IN-CHIEF
NEW STUDENTS HAVE many responsibilities to manage as they settle into their
new college lives, between organizing
a move-in date and color-coordinating
a new bedroom.
Especially important is the college’s
Office of Student Financial Services,
which is here to guide students through
the process of understanding all things
relating to financial aid.
The Chronicle spoke with Cynthia
Grunden, assistant vice president of
Student Financial Services, regarding
incoming students’ most frequently
asked questions about loans, payment
plans and refunds.

THE CHRONICLE: What are the
most common ways students pay
for college?

CYNTHIA GRUNDEN: Students use many
methods to pay for college, including
federal and state grants, federal loans,
institutional scholarships, third-party
payments, veteran’s benefits and payment plans. Most students use more
than one payment method within a
semester or academic year.

What is the Federal Stafford Loan,
and how do subsidized and unsubsidized loans differ?

Federal Stafford Loans are educational
loans for students funded by the federal government. To receive a Stafford
Loan, a student must be attending at
least half-time. Stafford Loans do not
require a credit check, and repayment
begins six months after graduation or
when students drop below half-time
enrollment. Students can opt to pay
their loans before graduation, which
will help them save money on interest. When a student is enrolled at
least half-time, the government pays
the student’s interest on a subsidized
loan. An unsubsidized loan starts to
accrue interest at the time it is disbursed. Eligibility for a subsidized loan
is based on financial need.

How can students use a Federal
Direct Parent PLUS Loan? How
can students determine their eligibility for this loan?
A Parent PLUS Loan is a loan that a
parent of a dependent undergraduate
borrows to help the student cover educational costs. The loan is funded by
the federal government and requires
a credit check of the parent borrower.

» FILE PHOTO

Student Financial Services employees, like Assistant Vice President Cynthia Grunden, are
available to help new and continuing students plan how to pay for school.
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Only the parents of dependent students are permitted to borrow a PLUS
Loan. Independent undergraduate
students cannot take advantage of
this program.

How can students set up their
payment plan?

All students who have charges that are
not covered by financial aid or a thirdparty payment must pay the outstanding balance in full or establish a formal
payment plan for the semester. The
payment plan requires the authorized
payer to sign an agreement authorizing
a third party to process a down payment, non-refundable payment plan fee
and monthly installments on behalf of
the college. For optimal payment-plan

terms, students and authorized payers
are encouraged to sign up when payment
plans become available.

Can students get their tuition
refunded if they do not complete
a semester?
If a student drops his or her classes
during the refund or add/drop period,
he or she is entitled to a refund for those
classes. If a student withdraws from
any class after the refund period, he
or she is responsible for paying the
charges for that class. If a student has
outstanding charges and he or she or
an authorized payer has signed up for
a payment plan, the plan will continue.

ksenese@chroniclemail.com

Cutting textbook costs
» KYRA SENESE
EDITOR-IN-CHIEF

the tens of thousands
of dollars students and parents invest
in a college education, textbook costs
continue to rise, making purchasing
class materials almost as stressful as
securing financial aid and incurring
student loans.
However, there are many resources
available for college students to help
mitigate this problem by lowering textbook costs. While campus bookstores
are the traditional place to purchase
textbooks for students, they do not
always offer the best prices. We have
compiled some handy—and cost-effective—tools for finding textbooks at
bargain prices, especially for students
on a tight budget.
IN ADDITION TO

1. Chegg: This academic company specializes in offering online textbook and
e-book rentals and highlighting available scholarships and internships. The
website is geared toward helping college
students organize their course materials and professional resources, students
save up to 90 percent on used textbook
rentals. Chegg also allows students to
use the same box their books arrived
in to mail the textbooks back to Chegg
for free.

2. CampusBooks.com: This site is a price
comparison engine. After your professors upload the required textbooks on
OASIS, simply search those titles or
their ISBN numbers to find the cheapest
available options to rent or buy new and
used books or digital versions.
3. Textbooks.com: Textbooks.com
allows students to search for the
textbooks they need by ISBN number or title to find the most affordable new or used version. The site
also offers free shipping on orders
exceeding $25, which can limit the
overall cost of textbooks per semester.
The site claims that all textbooks
are hand-inspected for quality to
ensure that students won’t run into
missing pages or unrecognizably
marked-up chapters midway through
the semester.
4. Amazon: Although the quality of
the textbooks can be questionable
at times, especially because there is
no guarantee of hand-inspections,
Amazon is a great resource for finding affordable textbooks when your
wallet is hurting. The site claims that
students can save up to 90 percent
on used textbooks and 40 percent on
new books.

Publication Spotlight:
Columbia Poetry Review
» NEAL STEICHEN
CONTRIBUTING WRITER

in 1988, the Columbia
Poetry Review has been a strong part of
the Creative Writing Department. Now, 28
years later, the CPR is nationally distributed,
FROM ITS BEGINNING

has won the Illinois Arts Council Literary
Award and has contributed work to many
collections of The Best American Poetry.
The Chronicle sat down with managing
editor and 2007 alumna Cora Jacobs to talk
about this prestigious literary journal from
our very own institution.

Spring Open house
THE CHRONICLE: What kind of material does the Poetry Review cover?
CORA JACOBS: CPR is open to all styles
of poetry. Its pages contain an eclectic mix
of poetry from well-known and new poets
that students solicit, unsolicited work from
the public and student work.
How can students get involved?
Students can get involved either by submitting their work or participating in our
class. Submissions are open each year at
the start of the fall semester up until Nov. 1.
We encourage students to participate further by enrolling in the “Literary Magazine
Editing” class each fall, which reviews
poetry submissions in batches each week
and discusses which will be accepted. The
editors lead the discussion and take the final
vote for all acceptances.
Who runs the Poetry Review?
The editors this year are [seniors] Matthew
DeMarco, Elizabeth Forsythe, Jan-Henry
Gray and Evan Kleekamp. They each have
individual responsibilities including batch

» Courtesy STUDENT COMMUNICATIONS

The Columbia Poetry Review is a collection of
poems from students, local poets and the greater
poetry community.

assembly, data entry, rejections and covering our own blog.
The faculty adviser, Tony Trigilio, teaches
the editing class, participates in the discussions and oversees the publishing process.
Trigilio has worked on numerous collections of poetry and was a co-founder of
the award-winning poetry journal Court
Green, which was published in association
with Columbia, and co-edited the magazine
during its 12-year run.
What does the future of the Poetry
Review look like?
CPR has and will continue to participate
in many events on and off campus. During
the recent Chicago Ideas Week, three editors from CPR led a poetry workshop for the
public. On Nov. 21, CPR participated in the
Chicago Book Expo, exchanging ideas with
other presses as well as handing out free
copies of its magazine. Each year CPR participates in the book fair at [the Association
of Writers & Writing Programs]. [This weekend], editors from CPR [are in] Los Angeles
[selling] copies of the magazine and[attending] presentations offered at the conference.
chronicle@colum.edu
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CAREER CENTER to
merge job programs
He noted the center will have
different levels of career counseling, from general assistance to
COLUMBIA’S FALL 2016 Semester
advanced professional counseling.
will begin with a brand new Career
Kelly said teaming up internCenter, created by merging the ship coordinators with advisors
internship program, the Student will encourage students to seek out
Employment Office and the cur- internships. Kelly said he hopes
rent Career Center for a central- more than 50 percent of students
ized career development system.
will obtain internships compared
“This is a big decision for the to the current 20 percent.
college to shift responsibilities,
The college has not yet deterbut we are doing it because we mined the new center’s location,
all agree that this is a priority,” but Kelly said the facility will
said Mark Kelly, vice president of need to be in a compelling area
Student Success.
that speaks to students, alumni
Kelly said he hopes the Career and various industries. He said
Center will become “a national staff involved in developing the
leader in how one works with new center have met to discuss
students in creative practices and possible locations.
helps them translate those skills
Christie Andersen Asif, execuinto the real world.”
tive director of Career Initiatives

»LAUREN KOSTIUK
STAFF WRITER
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in the Portfolio Center, will lead
the new Career Center. She said
the new system will allow the college to unify internship policies
and clear up confusion among
students. At present, internship
credits and policies can differ by
department, sometimes making
it difficult for interdisciplinary
students to receive the correct
college credit, she said.
The Career Center is also set to
unite 23 professionals focused on
career development from across
the college and add a couple of new
positions, Kelly said.
Jennifer Halperin, internship
and special projects coordinator for the journalism program
within the Communication and
Media Innovation Department,
said she looks forward to coming
together with other like-minded
professionals to enlarge the pool of
internships and jobs students and
alumni are offered in the industry.
Consolidating all career development professionals in a single

» SANTIAGO COVARRUBIAS/CHRONICLE

The college is merging the Portfolio Center and the Student Employment Office
with the internship program June 1 to centralize services.

space will allow them to bounce
ideas off each other, Halperin
said. It will also improve how
coordinators promote internships and attract prospective
students and potential employers
to the college.
“With one voice we can say ‘Look
at what these Columbia stars are
doing,’” Halperin said.
Andersen Asif said internship
coordinators will maintain personal relationships with students

TWEET IT @CCCHRONICLE

and departments by visiting classrooms and interacting with specific departments.
Kelly said the new center will
focus its resources nationally
rather than only in Chicago.
“[Columbia is] one of the most
important incubators of creative
talent of any college in the country,”
Kelly said. “The country needs to
better understand that.”
lkostiuk@chroniclemail.com

‘GRAM IT

However you choose to share your news!
columbiachronicle.com
14 APRIL 2, 2016

@CCCHRONICLE

Spring Open house

Discover the
stories behind
the buildings.
CHOOSE FROM
85 TOURS

TH

E “O
IN TO N
P EO
T
10 F
TR H
E T
IP
A
D
O
VI U
SO . S
R*
.” URS

*based on the
quality and
quantity of reviews
from TripAdvisor
travelers

Boat and walking tours
depart daily and start at $15.
Buy tickets at architecture.org

224 S. Michigan Ave. | 312.922.3432 | architecture.org
A NONPROFIT ORGANIZATION DEDICATED TO INSPIRING PEOPLE
TO DISCOVER WHY DESIGN MATTERS
APRIL 2, 2016 15

THE COLUMBIA CHRONICLE

Pitchfork gets 10.0 rating
for summer music festival
»SPENCER HALL
STAFF WRITER

year, including a buyout from Condé Nast
media, Pitchfork and its annual
Pitchfork Music Festival have
not forgotten their original home
in Chicago with the recently
announced festival lineup, featuring a number of local acts
and vendors, set for July 15–17 in
Union Park, 1501 W. Randolph St.
This year’s lineup includes
several high-profile national acts,
including a reunion of Broken
Social Scene—which played the
first festival in 2005 when it was
still the Intonation Music Festival—
and Beach Boy Brian Wilson, who
will play the band’s 1966 masterpiece Pet Sounds in its entirety for
the album’s 50th anniversary.

AFTER A WHIRLWIND
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Jenna Chapman, co-director
of the record fair, said Pitchfork’s
inclusion of local artists and businesses distinguishes the festival
from other Chicago festivals, such
In the flurry of acts including as Riot Fest and Lollapalooza.
Sufjan Stevens and FKA twigs, the
“As a Chicago group ourselves,
festival—now in its 11th year—also we appreciate that Pitchfork tries
features local talent, including to include local acts in the festival,”
Whitney, BJ the Chicago Kid and Chapman said. “It’s nice to know
Twin Peaks.
they’re as interested in local music
Cadien Lake James, lead singer as we are.”
of Twin Peaks, said he is excited
Pitchfork Media is known for
to be part of the festival and repre- its intellectual take on alternasent some of the city’s talent.
tive music similar to CHIRP
“[Pitchfork is] probably my favor- Radio’s approach featuring music,
ite of the three big Chicago music Chapman said.
festivals,” James said. “Last time
“It just so happens that the
I played, I was in a wheelchair. bands we like happen to be a lot
So,I’m excited to return on two of the same bands that wind up at
feet, as long as I don’t f--k it up in Pitchfork,” Chapman said. “For
the next few months.”
example, we have over half of the
The festival will addition- lineup in rotation this summer.”
ally celebrate its annual record
Fans attending the festival
and cassette fair sponsored by can relax for a bit at the Coterie
CHIRP Radio, which features Craft Fair, which includes local
local record stores, independent artists, printmakers and jewelers,
dealers and labels.
and serves as an oasis from the

chaos, according to Elizabeth
Isakson, co-owner of Tandem
Felix Letterpress, a vendor at the
2015 craft fair.
“It always either torrentially
downpours rain at some point or
it’s really hot,” Isakson said. “[The
craft fair] is a nice little respite in
between where people could calm
down and see a bunch of different
things in one place.”
Given Pitchfork Media’s heightened profile and the festival’s
expansion to Paris, Isakson said

it is commendable that the festival
still pays respect to its roots.
“Pitchfork [...] still feels very
local,” Isakson said. “It doesn’t
take up a big footprint in Union
Park, so you can see everything
quickly and pretty readily. The fact
that they make Chicago business
visible is really great.”
Tickets are available at Pitchfork.
com and are $65 for one-day tickets
and $165 for three-day tickets.
shall@chroniclemail.com

» Courtesy ANNA HA
Pitchfork Music Festival will celebrate high-profile national and local talent July
15–17 in Union Park, 1501 W. Randolph St.
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Students experience Iceland

» Courtesy STUDENT COMMUNICATIONS
The Fall 2015 Semester’s “Covering International Festivals: Iceland” course brought
students overseas to produce a radio documentary.

» KEISA REYNOLDS
CONTRIBUTING WRITER
STUDENTS IN THE “Covering Inter-

national Festivals: Iceland”
course during the Fall 2015
Semester produced a radio documentary, which aired on the col-

lege’s station WCRX in January.
Althea Legaspi, an adjunct professor in the Radio Department
who teaches the course, spoke
about why students should decide
to travel to Iceland, what can be
gained from the opportunity and
the daily experience abroad.

Why should students take
this course?
ALTHEA LEGASPI: One of the
advantages is it's an immersive,
fast-paced course, which gives students the opportunity to [develop]
multiple platform portfolio pieces.
Students have the opportunity to
learn new skills and experience a
unique culture. Since we go to Iceland for about a week, students can
still enroll in Columbia courses the
same semester. They get the benefit of studying abroad while taking
other courses and can continue
working at current jobs.
What was the day-to-day experience for students?
We hit the ground running. It’s an
overnight flight with not much time
to sleep, and we land around 6 a.m.
I give a walking tour of Reykjavík
and orientation immediately after
we check into the hotel to stave off

jet lag. We visit all the music venues scattered around the capital,
pick up our festival passes [and]
try an Icelandic hot dog. We swim
in the oldest indoor swimming
pool, Sundhöll, in Reykjavík, and
visit the hot pots and sauna there.
Swimming in the geothermal pools
is a popular pastime in Reykjavík.
Then it’s time for music. Students
run around the city to go to their
assigned shows to review concerts
and meet a midnight deadline
every night we’re there. Aside from
the required nightly concert blogging on deadline, each day there
are tasks to accomplish. They
write first draft final documentary
scripts for each of their stories, and
we begin to shape the final documentary while we’re in Iceland.
Plus, there are network industry
meetings, excursions to the countryside and blue lagoon and the
Northern Lights.
How will studying abroad prepare students for competitive

job fields after college?
They learn how to professionally
reach out to industry people and
secure interviews, conduct deep
research, come up with intelligent
questions for their interviewees,
communicate effectively with
their writing through shaping
their stories, time management
and scheduling, work under pressure, work on a strict deadline,
behave and interact professionally
in an industry.
How can this experience add
to a portfolio?
After the class is completed, each
student should have completed
four individual audio stories they
have written, voiced and produced
themselves, along with several
published on-deadline blogs.
They will also have participated
in two collaborative final radio
documentaries that demonstrate
their ability to work on a team.
chronicle@colum.edu
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DORM OVERVIEW—
A look at Residence Life
» CHRONICLE STAFF
HOUSED WITHIN CHICAGO’S bustling South

Loop neighborhood’s unique urban
campus is Columbia. Its 20 buildings
span more than a mile’s worth of city
blocks that include everything from
classrooms to administrative offices.
Some of the most important buildings
to new students include residence halls.
Living on campus provides students with
the opportunity to experience urban
life and gain a sense of campus community. Columbia has five dorm buildings,
including its original housing facility,
Plymouth Court, and The Flats. Each
dorm varies in design, size and amenities, making the dorms as diverse as the
students residing in them.
777 S. STATE ST.

The 777 S. State St. dorm offers large apartments with floor-to-ceiling windows, an indoor
pool and views of the city and Lake Michigan.
The residence building is within walking distance of the Harrison Red Line stop, XSport
Fitness and the famous Lou Malnati’s Pizzeria.
The building is the tallest of the dorms and is
popular among upperclassmen.
PROS: Pool; amazing views of city and Lake
Michigan
CONS: Unreliable elevators, Internet and
cable

CONS: Several blocks from campus; some
bedrooms lack windows; most expensive dorm

THE FLATS, 819 S. WABASH AVE.

The Flats opened its doors to Columbia
students in 2013. Unlike other residence
buildings, the Flats have free laundry facilities and bike storage on every other floor.
The building has multiple fitness centers
and is located in the center of Columbia’s
campus, surrounded by multiple restaurants
and bars. While the building is shared with
East-West University, many residents are
Columbia students.
PROS: All new amenities; centrally located
on campus
CONS: No microwaves or dishwashers; building shared with East-West University

THE UNIVERSITY CENTER,
525 S. STATE ST.

The University Center—commonly known
as The UC—is home to many Columbia students. The UC also houses students from the
neighboring Roosevelt, Robert Morris and
DePaul universities. The building boasts
the only on-campus dining hall and has

student lounges and study rooms on each
floor. Housing the largest concentration of
Columbia students, it thrives as a bustling
social environment. Residents live above various restaurants, including Spanglish, Epic
Burger and Panera Bread, and have access to
a 7-Eleven connected to the UC’s lobby.
PROS: Cafeteria on 2nd floor; several elevators
CONS: Shared with three other schools;
difficult to check guests into building

PLYMOUTH, 731 S. PLYMOUTH
COURT

Columbia’s original residence hall houses
the Residence Life office, a student lounge and
the college’s fitness and health centers. More
than 300 students live in double occupancy
two- or three-bedroom apartments. This dorm
is located across from Bar Louie, a popular destination for students that offers daily specials
such as $1 burgers or $5 martinis. Many firstyear students live in this dorm.
PROS: On-site fitness and health centers
CONS: Rooms are small; likely to require
shared rooms
chronicle@colum.edu

THE DWIGHT, 642 S. CLARK
ST.

Formerly the headquarters of the
Dwight Brothers Paper Company,
The Dwight has been wholly
renovated to become one of
Columbia’s signature dorms.
The lively aesthetics draw
interest from students, and
the building facilitates creative expression with a graffiti room and sky lounge. No
semi-suites are available in
the building because all of the
dorm rooms are converted loft
apartments that feature large
windows and high ceilings.
PROS: Large spaces with
» FILE PHOTO
high ceilings; most artistic
Columbia’s residence hall at 777 S. State St. used to be known as 2 amenities
E. 8th St.
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» FILE PHOTO
While The Dwight at 642 S. Clark Street is several blocks from campus, it includes amenities like
a graffiti room and a lobby with a pool table and group seating.
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TIPS ON

Getting along with roommates
Kyra Senese

EDITOR-IN-CHIEF

FOLLOW THE GOLDEN RULE:
GET TO KNOW EACH OTHER:
Treat your roommates as you would like to be treated. Most roommate squabbles can
be avoided by simply showing common courtesy. Cleaning up after yourself, refraining
from making excess noise on week nights and warning your roomies before
you invite a bunch of people over are just a few simple ways to ensure a
happy and healthy roommate relationship.

ksenese@chroniclemail.com

While it is not required that you become joined at the hip with your roommates, getting
acquainted certainly won’t hurt anyone. If you live with a random roommate or you just
don’t have that much in common, getting to know one another early on can be beneficial in
the long-run. Try to develop a comfortable relationship so you can communicate both of your expectations easily and clearly throughout the
year.

BE OPEN-MINDED:
Not everyone is destined to be best friends with their roommate. It’s great to establish a friendly relationship with fellow dorm-dwellers, but be sure to make
friends outside of your dorm to ensure that if tensions arise, you can
go elsewhere to blow off some steam. Columbia is home to
more than 8,000 talented and creative students from across
the globe, so get out there and find new friends. Do not limit yourself to hanging out only with the other kids who live on
your floor.

MAKE EXPECTATIONS CLEAR:
Be upfront from day one. Being completely honest about your likes and dislikes from the beginning will help avoid conflict later in the semester. If chores seem like they could become
overwhelming, decide on a routine or schedule to make sure your room doesn’t become the
smelliest in the hallway. If you have morning classes, politely ask your roommate not
to make a lot of noise on week nights when you are sleeping or cramming for a test. These simple conversations can save you stress and
help maintain a positive relationship throughout the school year.

American Sign Langauge
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Revue ‘opens doors’ for
diversity in theater
» ARIEL PARRELLA-AURELI
STAFF WRITER

community
defies gender norms in its newly
announced cast for Second City’s
40th revue in its e.t.c. Theater,
the alternative theater to
the company’s Main
Stage theater. The
revue opened March
31 and will run every
Thursday to Sunday
until August.
“The 40th revue”—
directed by Second
City creative director Matt
Hovde—marks the first time
since 1988 a Second City cast will
include more women than men in
a residential show.
Returning cast members Lisa
Beasley and Scott Morehead,
from e.t.c. revue “Soul Brother,
THE SKETCH COMEDY

20 APRIL 2, 2016

Where Art Thou,” are joined by
Aasia LaShay Bullock, Peter
Kim, Katie Klein and Julie
Marchiano for the new show.
Most of Second City’s shows
have featured an equal number
of men and women, but
the revue’s cast
will include four
women and only
two men. The
cast is composed
of two black
women , t wo
white women, a
white man and
Kim, the first gay
Asian man to be on a
Second City residency stage.
Kim, a writer and actor, toured
with Second City’s touring company with Marchiano before being
cast in the e.t.c. show, he said the
casting choice is a game changer

for the comedy company because
it refashions Second City’s usual
casting procedures.
“Feminism is at
the forefront
of entertainment right
now—as is
diversit y—
especially
after the Oscars,”
Kim said, adding
that this casting announcement comes at a pivotal time for
the industry.
Kim said Second City is changing the theater community by
opening doors for more
diverse actors.
“What Second City
is really good at is not
shying away from
what is hard,” Kim
said. “They take on
the challenge, and they
are the consummate leader
of the industry.”
He said being the first gay Asian
male cast in a residential show will

be challenging, but he is excited to
share a new perspective that will
resonate with others like him.
Marchiano, who said she
is more than just the “goofy
white girl,” said her role is
a dream she has worked
toward since moving to
Chicago in 2011.
“I have a lot to say, but
I am excited to be a vehicle for other people’s voices
who have things to say, too,”
she said.
Katie Mae Weber, a sophomore
theatre major, said she frequently
attends Second City shows and is
excited to see new perspectives on stories about
women.
“I want to see a comedy show I haven’t seen
before,” Weber said.
“With new people and a
new dynamic, how can that
not be incredibly exciting?”
Kim said he is ready for the challenges, and Marchiano hopes the
show will bring people together.

» Photos Courtesy ROBIN HAMMOND
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From left:
Julie Marchiano,
Peter Kim, Aasia LaShay Bullock and
Lisa Beasley make up part of e.t.c.’s
diverse new cast for the theater’s 40th
residential stage revue, which opened
March 31. Katie Klein and Scott
Morehead complete the
six-person cast.

“I am excited for people to be
affected emotionally—hopefully
physiologically—and leave a little
perturbed,” Kim said. “My personal goal as a contributor and
ensemble member is to disrupt.”
aparrella@chroniclemail.com
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Chronicle named
No. 1 college paper
in Illinois
The Columbia Chronicle was recognized as the No. 1 college paper in the state Feb. 20 at the Illinois College Press Association awards. The staff won 22 individual prizes in various categories.

» KYRA SENESE
EDITOR-IN-CHIEF

and its
staff of 34 students took home
first place for General Excellence along with 22 other awards
from the Illinois College Press
Association convention Feb. 20.
The Chronicle collected 10
individual first-place awards
in its category of nondaily newspapers at Illinois colleges with
enrollment above 4,000 students. The staff also received
five second-place awards, four
third-place awards and four
honorable mentions.
“This makes two out of the past
three years that the Chronicle
staff has propelled the newspaper to first place in state. This
recognition comes on the heels
of the paper’s 2012 designation
as the best college nondaily in
the U.S. by no less an authority
than the Society of Professional
Journalists,” said Jeff Lyon,
The Chronicle’s faculty adviser.
“Columbia should take great pride
in what a student-run newspaper
can accomplish when given full
support by an administration
dedicated to transparency—and
even when that support may, at
times, not be so forthcoming.”
THE COLUMBIA CHRONICLE

Suzanne McBride, chair of
the Communication and Media
Innovation Department which
houses the journalism program, said she is “thrilled” The
Chronicle did so well and beat out
so many competitors, but she was
not surprised by the news.
“Time and time again, the students who work at The Chronicle
year-round do a fabulous job of
breaking news and enterprise
stories and presenting it very
impactfully and visually to readers,” McBride said.
In the category of best special supplement, The Chronicle
won first place for its annual
Orientation Guide distributed
throughout the summer of 2015 to
welcome incoming students and
inform them about Columbia life
during the Welcome Week prior
to the start of the academic year.
Megan Bennett, associate editor,
won first place for best news story
for a piece she wrote as campus
section editor. Bennett also won
third for in-depth reporting. Jacob
Wittich, managing editor, won
first place for best feature story
alongside Alexander Aghayere,
The Chronicle’s senior graphic
designer, who created the piece’s
layout. Aghayere also took first
place for an editorial cartoon.

In the category of best front
page layout, former senior
graphic designer Colin King and
senior photo editor Lou Foglia
won first place. The Chronicle
staff largely redesigned the
newspaper prior to the start of
the Fall 2015 Semester, lending
a more visual approach to frontpage layouts.
The staff’s photography team
took home five awards, including
“Shoot Chicago,” an on-site competition in which photo editor
Maria Cardona took first place.
Photo editor G-Jun Yam won a
first place award for best spot
news photo and senior photo
editor Lou Foglia won second
place awards for best general
news photo, sports photo and
photo essay.
Despite The Chronicle’s limited sports coverage necessitated
by Columbia’s modest athletic
program, former copy chief and
2015 journalism alumnus Abbas
Haleem won first place for best
sports feature story and took third
place for best sports column in
The Chronicle’s former Sports &
Health section.
For most awa rds, The
Columbia Chronicle was up
against 12 other non-daily college newspapers in its category

from schools with an enrollment
above 4,000 and was among 36
total Illinois college newspapers
for open category awards.
McBride said The Chronicle
is a good example of the realworld experiences students can
get in their first few semesters
on campus.
“When I look back at the students who had the opportunity
to work at The Chronicle, the
things they did while they were
on staff and then
what they’ve
done si nc e
they’ve graduated, makes
me all the more
proud of the
good work The
Chronicle does
day-in and dayout, yea r-in
and year-out,”
McBride said.
Lyon stressed the importance
of up-and-coming journalists getting real-world practice early in
their careers that allows them to
carry out meaningful journalism.
“In the strange political climate that this country is now
experiencing, it becomes evermore important for our colleges
to be turning out such talented,

» PHOTO ILLUSTRATION/LOU FOGLIA

fearless journalists ready to
carry out their responsibilities
under the First Amendment to
serve as a perpetual watchdog
on authority. A strong and equitable democracy depends on it,
just as the Founding Fathers had
in mind,” Lyon said.
ksenese@chroniclemail.com
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COLUMBIA CLUBS—Find your fit
» KYRA SENESE & JACOB WITTICH
EDITOR-IN-CHIEF &
MANAGING EDITOR

involved at
Columbia are abundant. One of
the easiest ways for students to
immerse themselves in the college
community is by participating in
student organizations.
From the Student Government
Association to clubs dedicated
to the “Harry Potter” or “Doctor
Who” fandoms, Columbia is home
to a variety of organizations that
cater to a broad range of student
interests. Getting involved in
campus activities can unite students with common interests and
foster collaboration.
OPPORTUNITIES TO GET

Student Government
Association

Columbia’s Student Government
Association gives voice to students
on campus, serving as the liaison
between the student body and the
administration. SGA’s student senators and executive board work with
staff, faculty and administration to
improve the student’s educational
and social experience at Columbia.
“I love helping others,” said SGA
president Luther Hughes, a senior
creative writing major, in his Dec. 15,
2015, election speech. “That’s why
I joined SGA—to help others, give
students a voice and give them a platform to speak boldly and honestly.”
SGA hosts events throughout
the year to garner student input,
including its weekly meetings,
the annual “Let’s Talk” forum to

address student concerns and “Pizza
With the President,” which invites
students to speak directly with
President and CEO Kwang-Wu Kim.

Muggles Association of
Columbia

Getting sorted into your favorite
Hogwarts House, asked out to the
annual Yule Ball or challenged to a
Harry Potter-themed lip sync battle
are just some of the activities students can participate in by joining
the Muggles Association, Columbia’s
Harry Potter fan club.
The Muggles Association meets
weekly, but hosts about two events
each month, according to Tabitha
Rees, vice president of the Muggles
Association and a junior business &
entrepreneurship major.
“The Muggles Association is
a place for geeks to go and feel
like they’re home,” Rees said.
“You get this place on campus
with other geeks and meet a lot
of friends.”
The Muggles Association is also
home to fandoms outside of Harry
Potter and collaborates with other
organizations, such as the “Doctor
Who” fan club The Whovians, to
produce CG2, Columbia’s annual
“Geek Culture Gala.”

The Whovians

This student group honors the science-fiction series “Doctor Who” by
hosting weekly meetings, screenings
and discussions about the series.
This semester, the group is scheduling events such as CG2, the college’s
own version of ComicCon set for

» LOU FOGLIA/CHRONICLE
Luther Hughes, right, a senior creative writing major, was elected president of
the Student Government Association for the Spring after Jerel Ballard, center, a
junior journalism major, stepped down from the position to pursue an internship.
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April 23 at Stage Two, located in the
618 S. Michigan Ave. Building. The
group has been known to host Jimmy
Fallon-style lip sync battles in
previous semesters.
Skyler Ray, president of the student organization and a senior cinema art + science major, said many
of the students who participate in the

the work done by SPB at Manifest,
the annual arts festival. The organization is responsible for booking
talent and managing the Main Stage.

Student Organization
Council

Visiting the college’s Student
Organization Council in the Loft,

» LOU FOGLIA/CHRONICLE
Big Mouth competitions and Biggest Mouth, the culminating show of each semester, are some of the many events organized by the Student Programming Board.

Muggles Association are also part
of The Whovians, making the two
groups closely intertwined.
The Whovians meet on Fridays
from 4–6 p.m. on the ninth floor of
the 600 S. Michigan Ave. Building.
Students interested in joining the
organization can attend a meeting.

Student
Programming Board

Students can learn the techniques
of entertainment event planning
by joining Student Programming
Board. SPB organizes and hosts
some of Columbia’s largest annual
events, including the “battle of
the bands” competition known as
Biggest Mouth and the comedy
showcase Wise Ass, according to
Ian Valiente, a junior business &
entrepreneurship major and the
SPB president.
“If students are interested in
learning what goes on behind the
scenes of events, they should check
out our meetings … to get the scope
of what it’s like to work in the entertainment industry,” Valiente said.
Incoming students can preview

located on the fifth floor of the 916
S. Wabash Ave. Building, can offer
resources and guidance to students
interested in getting involved in
campus organizations or starting
new clubs of their own.
SOC meets the first Wednesday
of every month at 5 p.m. and members include the executive board
of Chairman and junior creative
writing major Josh Corson, Finance
Director and senior business &
entrepreneurship major Brooke
Thomas, who is also president of
the college’s Black Student Union,
and Community Director and senior
advertising major Ayrika Craig. One
member of each recognized student
organization on campus attends
monthly SOC meetings.
Corson stressed the importance
of getting involved in organizations
on campus to experience a sense of
community and collaboration.
“You can take what you’re learning in the classroom and apply
it through your club,” Corson
said. “This is why we all came
to Columbia in the first place, to
grow and become better artists.”

Black Student Union

Black Student Union is an organization open to students of all
races, genders, sexualities and
other identities, regardless of race,
according to Victoria Street, a
senior journalism major and vice
president of Communications
for BSU.
Throughout the year, BSU hosts
various events celebrating and
supporting black culture and community, including the Black Out
party at the beginning of the school
year, the Paint it Black tribute show
to African-American legends and
Black Love Week.
“BSU is always bringing a different learning experience,” Street said.
“We’re already in class all day, but the
learning never stops. We just make it
more fun and interactive and always
make sure it’s a home for whoever
you are.”
BSU’s weekly meetings, which
attract 60–100 students, are hosted
Wednesday nights at 6:30 p.m. in the
Multicultural Affairs Office, 618 S.
Michigan Ave.

Asian
Student Organization

As the only pan-Asian student
organization on campus, the college’s Asian Student Organization
welcomes students of any heritage
to learn about the Asian American
experience, history and culture.
ASO President and junior music
major Daniel Thao said students of
any background can join the group to
participate in weekly meetings that
often entail bonding activities such
as a group trip to the Art Institute
of Chicago or participation in workshops led by industry professionals
to learn more about the interdisciplinary crafts available to students
in the city.
“ASO is open to everyone because
it’s all about taking this journey and
learning about these histories and
the cultures together,” Thao said.
Members of ASO are currently
preparing for the organization’s
annual end-of-the-year expo set for
April 28 to showcase students’ work
across disciplines.
chronicle@colum.edu
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Columbia partners with
Make-a-Wish Foundation
» NEAL STEICHEN
CONTRIBUTING WRITER

a young boy named
Donovan’s dream to be a superhero came true, thanks to the help of
the Make-A-Wish Foundation of
Illinois. Theatre majors Annaliese
Voci, a sophomore, and Samantha
Liska, a freshman, constructed
three monsters for Donovan’s very
own movie, “The Legend of Echo.”
Donovan was diagnosed with
a brain tumor in 2014, and when
his family went to Make-A-Wish
Illinois, the foundation came to
Columbia for professional help in
producing the film.
Melissa Hennessy, a creative
liaison at the Career Center, helped
organize the film’s production by
contacting Costume Shop Manager
and adjunct professor in the Theatre
Department Patricia Roeder to
ON JAN. 11,

make three villains, yak ninjas with
telekinetic powers, for the film.
Voci and Liska constructed the
costumes from scratch for the
characters who play nemeses for
Donovan’s hero, Echo. Played by
Donovan himself, Echo studies
martial arts but discovers a super
scream ability to stop the villains
and save the people of Chicago.
The production of the film consisted of three days of filming and
nearly a month of planning.
“We were told when we began
working with Make-A-Wish that
this would be a professional film.
Sam and I were on set for most of the
filming to help with any costume
issues,” Voci said. “Working in the
Theatre Department at Columbia
has taught me how to manage my
time and meet deadlines, as well as
giving me the tools I need to complete something special.”

» Courtesy STUDENT COMMUNICATIONS

The Make-A-Wish Foundation of Illinois partnered with Columbia to produce a special film and costumes for Donovan, a
young boy diagnosed with a brain tumor.

Following the success of
Donovan’s production, the MakeA-Wish Foundation will continue
to collaborate with Columbia, as it
has done in the past.
“ We began working with
Make-A-Wish two years ago
when we helped with a wish for a
14-year-old girl,” Hennessy said.

“Her wish was to go to Fashion
Week in Paris, which Make-AWish granted, but they wanted
to go a step further and offer her
a custom, one-of-a-kind dress,
[which was] made by Alumna
Amber Stevens.”
Hennessy said Columbia would
be happy to help the foundation

in the future if needed as much
as they can.
“We pride ourselves in educating our students in their respective
industries, but we also encourage
them to give back whenever possible,” Hennessy said.
chronicle@colum.edu
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How to behave

on the CTA
» CHRONICLE STAFF

located in
the heart of the Chicago Transit
Authority system, and most riders
inevitably develop a love-hate relationship with the CTA. It is easier to
get around the city and get to class on
time by hopping on a train or a bus,
but it can also become an annoyance
when you are being panhandled or
forced to listen to the death metal
COLUMBIA’S CAMPUS IS

playlist the person sitting next to you is
blasting at the maximum volume.
Chicagoans with a wide range of personalities often travel and sometimes reside
on the CTA trains and have no problem
making your trip uncomfortable or problematic. Everyone, it seems, has an array
of CTA horror stories about robberies and
run-of-the-mill sightings of crazy people.
Many of these instances are unavoidable.
However, you can achieve a smoother ride
by practicing proper CTA etiquette.

1. LEAVE THE STEREO AT HOME

Just because you love Katy Perry doesn’t mean the people sitting near
you do. Always use headphones when playing music and keep the volume
at a respectable level. Don’t be that guy in the corner dancing to the salsa
music blaring from his phone. Everyone hates him for it.

24 APRIL 2, 2016

2. KNOW YOUR SURROUNDINGS

Whether you are waiting for the bus or riding the train, make
sure you are always aware of those around you. Phones, purses,
groceries and other carry-ons are frequently stolen on public
transit. Keep valuables out of sight and always hold on to purses
or backpacks. If someone is harassing you or makes you feel
uncomfortable, alert the CTA operator, inform a security officer
or relocate to another train car.

3. DON’T TALK BACK

Panhandlers will sit next to you and tell you their whole life story
hoping you will donate a dollar, and when you don’t give them
money, things could become hostile. The worst thing to do in this
situation is to acknowledge them and conduct a conversation.
Keep a pair of headphones or sunglasses around so you can tune
them out when needed and do not hesitate to switch train cars.

4. TURN DOWN FOR WHAT?

The CTA can be especially handy after hitting the bars in
Wrigleyville with friends. However, bringing the party from the
bar to the train is not a wise choice. Just because you’re having fun
at 2 a.m. does not mean your fellow train passengers want to join in
on your shenanigans. Intoxicated CTA riders are also at a higher
risk of becoming victims of theft and other crimes.
chronicle@colum.edu
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our staff’s
top 5 picks:

video & blog
reviews

Video:
“#AerieMAN”
The American Eagle sister brand,
Aerie, recently announced its
body-positive men’s underwear
campaign. The campaign is accompanied by a video depicting four
men with different body types all
going about their day wearing Aerie
underwear. With women’s clothing
ads getting more body positive, it’s
great to see men’s clothing lines
following the same trend.

Blog: “Queens of
Constance”
Tenured blogger of about 10 years
and Australian native Constance
Hall announced on her site, Queens
of Constance, that with the help of
her “queens,” nearly $200,000 was
raised for the Kenyan charity Rafiki
Mwema. The charity and “therapeutic safe house” helps young girls
who have been sexually abused.
Kudos to Hall for using her massive
platform to help make a difference
in young girls’ lives.
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WAYS TO TURN
YOUR SPACE INTO
A SANCTUARY

BEST CHICAGO
RESTAURANTS

REASONS I
MADE NETFLIX
MY BFF

» KATLYN TOLLY
COPY EDITOR

» SANTIAGO COVARRUBIAS
PHOTO EDITOR

» ZOË HAWORTH
GRAPHIC DESIGNER

Get rid of clutter:

Fat Rice:

It checks up on me:

Whether it is your dorm room or apartment, it’s important to have space of your
own where you can veg out, feel inspired
and complete creative projects. I am a
firm believer that your environment can
affect the quality of your work. Sometimes, clutter can make a person feel
scatterbrained. In that case, decorative
organizational bins are your best friend.

Located in Logan Square, Fat Rice has
an amazing brunch and dinner menu.
It was ranked fourth in Bon Appétit’s
list of Best New Restaurants in America in 2013.

I get lazy when I binge watch TV
shows, so I wait for Netflix to automatically load the next episode. If I continue this long enough, Netflix will pause
the show and ask if I want to continue
watching. Of course, I always do, but it
is nice to know it cares whether or not
I am watching.

Keep symmetry in mind:
Even if you couldn’t care less about interior design, balancing your room using
furniture or wall art can make your space
look 10 times better. All it takes is a group
of strong friends and a bit of rearranging.
Create mood lighting:
Floor lamps, firefly lights and paper
lanterns are all wonderful examples of
mood lighting. It has the ability to make
a room warm, cozy and an overall more
enjoyable place.
Add greenery:
Displaying plants can make your space
feel more fresh, colorful and lively. Personally, I like peonies, carnations and
succulents. However, if you do not think
you can keep a plant alive, the market has
plenty of fake options.
Decorate with personalized art:
One of my favorite decor trends right
now is customizing your own miniature
art gallery on an empty wall. You can
gather photographs, mirrors and art you
either created or purchased. It’s a fantastic way to show off your personality
and artistic creations.

Small Cheval:
This Wicker Park restaurant opened
Aug. 1 and is an affordable burger joint.
Besides its delicious burgers, shakes
and tap cocktails are definitely the
highlight of this place. Sit on the outdoor patio when the weather warms up.
It is a spin-off of the upscale Au Cheval
where we all wish we could eat at on a
regular basis but can’t.
Mott Street:
Try the kimchee. The menu changes
a lot, too, so it’s always a new experience. Sit on the restaurant’s beautiful
patio and enjoy your food. It’s just a
five-minute walk from Wicker Park.
Parson’s Chicken & Fish:
Located in Logan Square, this is another amazing place to visit now that
it’s warming up. Its oysters are great;
the chicken is delicious, and they make
Negroni slushies. You can also bring
your dog to the outdoor patio.

There is no drama if I am indecisive:
Most friends get annoyed if you are not
able to make a decision, but not Netflix.
I can get five minutes into a rom-com
and then decide it is time to switch to
“Parks and Recreation.” Even then, if I
decide I would rather watch “Scandal,”
Netflix will go with the flow.
It consistently suggests new things
for us to try together:
With Netflix by my side, I know I will
never have a boring day. It is always
trying to pull me out of my comfort
zone and get me to start a new show or
watch a new movie.
It is always there for me:
Whether I am laying in bed, on the
couch or in a coffee shop, I know I can
count on Netflix to be there when I
need it.

Oiistar:

We can pick back up right where we
left off:

It has the best ramen cuisine in the city.
Located in Wicker Park, this is a place
I have gone many times and always get
the oiimen ramen. It is so good! Oiistar
has to be one of the top five restaurants
in Chicago.

There are days when I am not able to
hang out with Netflix. But regardless of
how much time we spend apart, I know
there won’t be any awkward catch-up
moments, because it remembers right
where we left off in “Gilmore Girls.”

Spring Open house

Welcome to college
» JACOB WITTICH

» ALEXANDER AGHAYERE

» KYRA SENESE

MANAGING EDITOR

EDITOR-IN-CHIEF

We Looked Like Giants Death Cab for Cutie

Rascal

Kanye West

Dog Days Are Over Florence + the Machine

Pool

We’re Going To Be Friends The White Stripes

New Slang

Eat

Hot For Teacher

Van Halen

In The Garage

Going Away To College

Blink-182

Work

School Spirit

» ZOË HAWORTH

GRAPHIC DESIGNER

SENIOR GRAPHIC DESIGNER

Vampire Weekend

Campus

Staff Playlist

The Shins
Weezer
Rihanna

Morning Parade

Get It

QUARTERBACKS

Matt and Kim

I Bet My Life

RATKING

Brain Problem
C.R.E.A.M.

Reality Dream

iamamiwhoami

Imagine Dragons

Wolves (You Got Me)

Krill

DREAMERS

Mess Is Mine

Wu-Tang Clan

777 s. State st

Vance Joy

The Dwight

RESIDENCE LIFE
residencelife@colum.edu
(312) - 369 - 7803

The Flats

731 s. Plymouth Court

The University Center
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CHECK
» Photos by EVAN BELL/CHRONICLE

WHICH MAJORS HAVE THE
MOST STYLISH STUDENTS?

Taylor Morton

senior interdisciplinary arts major

Sydney Zenon

junior fashion studies major

“Either film or photography.”

“Architecture.”

Jared Rhinehart

freshman radio major

“Any type of visual arts.”
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Spring Open house
Local drag queen divas
say hey to ‘RuPaul’

» Photos courtesy LOGO TV
Kim Chi, left, and Naysha Lopez, right, represent Chicago’s drag scene on season 8 of
“RuPaul’s Drag Race,” but Lopez was voted off in the first episode.

Lopez said the Chicago drag
community has been perfect for
showcasing her art and being true
“QUEEN DRAMA,” DIVA fashion- to her drag persona.
istas and tears were scattered
“The makeup is one of my favorthroughout the latest episode of ite things in the world,” Lopez said.
“RuPaul’s Drag Race,” a popular
Lopez started performing
drag queen competitive series. in beauty pageants and won
The 100th episode aired March Chicago’s Miss Continental in
7 on Logo TV, kicking off season 2013, a female impersonation
8, which featured two local drag competition. She said Chicago’s
queens as contestants.
drag community is welcoming and
Kim Chi and Naysha Lopez, supportive of new queens.
well-known drag queens in the
The negative side of performing
Chicago scene, opened season in drag is dating problems and fac8. Lopez was on a roller coaster ing judgments about the art form
ride when she was voted off in from some “gay boys,” Lopez said.
the first episode on March 7 but
“They think you want to be a girl,
was brought back by RuPaul and [they] look at drag as a bad
during the season’s third episode. thing,” she said. “The way people
Although she was eliminated receive drag is probably one of the
again on the fourth episode on worst things I have experienced.”
March 28, she said she is thankChi, who remains a contestant
ful for the experience.
on the show, is known for her
“I am the type of person that tries anime-inspired drag. Chi said
to learn from everything I do, and I stylized anime drawings and condon’t regret anything,” Lopez said. ceptual runways have inspired her
“I learned that I can push myself to image since her drag career began
do bigger and greater things.”
in 2012.
» ARIEL PARRELLA-AURELI
STAFF WRITER

“The best part is creating my
own persona and setting my own
rules and guidelines for creativity,” Chi said. “The worst part is
difficulty peeing while wearing
five pairs of tights.”
Self-described drag makeup
fanatic and RuPaul fan Madison
Kennedy, a sophomore theatre
major, said she is following season 8 and adores Chi. Kennedy has
met Chi at Berlin Nightclub, 954 W.
Belmont Ave., where Chi performs.
“People are starting to take to
her because her personality is so
relatable,” Kennedy said.
Born in the U.S. and raised in
South Korea, Chi’s cultural hybrid
of conceptual fashion, makeup artistry and dismissal of traditional
drag style sets her apart in the
queen community.
“My goal is to do my makeup
completely different every time I
do drag,” Chi said. “That mentality
helped me experiment with [a] variety of technique, product and colors.”
aparrella@chroniclemail.com
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AWOLNATION ‘sails’ into new tour

As of December 2014 AWOLNATION’s single “Sail”
had sold more than 6 million units, becoming six
times multiplatinum.

» Courtesy KARI ROWE

AWOLNATION’s latest album, Run, debuted
in March 2015, shining a spotlight back on
the group.
The Chronicle spoke with frontman
Aaron Bruno about the band’s current
“Wintour is Coming” tour, its latest single
and possible third album.

THE CHRONICLE: Why did you
choose “Woman Woman” as your
third single off of Run?
AARON BRUNO: [“Woman Woman”]
seems like one of the “poppiest” songs off
the record and probably the easiest to digest.
» ZOË EITEL
STAFF WRITER
We wanted to start with “Hollow Moon” first
and then “I Am” because we wanted to cater
he electronic rock band AWOLNA- more toward our initial diehard fans first
TION made history in 2013 after before we went with the song that would
its single “Sail” remained on the have the widest appeal.
Billboard Hot 100 chart for 79 weeks, the
second-longest Billboard streak ever.
What inspired your new “Woman
The band released its first album, Woman” video?
Megalithic Symphony, in March 2011. The song speaks about the idea of being

T

natural. I couldn’t think of a more natural situation than being [naked] in the
most natural state possible. Honestly, the
director Marc Klasfeld and I came up with
the idea together. He really wanted to do it
and was passionate about it, and the rest
is history.

the headliner or main event, so it’s pretty
fun. It feels more like the punk rock days of
having to prove yourself rather than being
the main event.

What are you excited about for the rest
of the tour?
[I’m excited] to play every night. I know
Are you working on a third album?
what it’s like to be down-and-out and hit
I’m constantly writing, so it’s a matter of rock bottom multiple times with my career.
time to see how far Run takes us before it It’s an absolute blessing to wake up every
becomes evident that I need to start the day and play music with my buddies on
third record.
stage and share a common vision and goal
to do the best we can and try to get better.
How is the “Wintour is Coming” tour My favorite thing is when we come up with
going so far?
new things to do each night and ways to
It’s really cool. [Fall Out Boy and PVRIS] change the set [and] try to become the best
fans seem to be really open and passion- we can be.
ate about music, so it’s our pleasure to try
gaining new fans. We spent most of the first
AWOLNATION began touring with PVRIS
record and this one headlining, so it’s nice and Fall Out Boy for the “Wintour is Coming”
to open for a much bigger band and have tour Feb. 26 in Florida. The tour stopped in
the opportunity to gain new fans. Usually, Chicago March 12 at the United Center, 1901
when you’re the headliner, you definitely W. Madison St.
want to make sure you give everybody their
money’s worth. It’s less pressure not being
zeitel@chroniclemail.com

230 S. Wabash Ave, Chicago, IL
Near Jackson Blvd.

312-427-5580

800-421-1899

M-F : 8:30am-5:30pm
SAT: 8:30am-5pm

24 HOUR FAX
Fax: 312-427-1898
www.centralcamera.com

Additional
5% Discount
For students,
teachers and
faculty on most supplies
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Offering the “gift” of photography. Photographic headquarters since 1899— Our “117th year”

Exhibit shows field
through scientist’s eyes
» JACLYN JERMYN

CONTRIBUTING WRITER

the Hokin Gallery,
623 S. Wabash Ave., “The Field
Notebook” is inspired by the field
notebooks of Robin Whatley,
a paleontologist and associate
professor in the Science & Mathematics Department.
The exhibit incorporates the
experiences of Whatley and
Columbia students who traveled
with her to work with fossils in
Arizona’s Painted Desert, as well
as the sketchbooks of Columbia
students, faculty and alumni in all
majors and concentrations.
“Scientists use field notebooks
to record observations and to
play out ideas and theories,”
said Bob Blandford, an assoicate
NOW OPEN AT

professor in the Business &
Entrepreneurship Department.
“[Many] disciplines use notebooks
and journals. Whether you are a
writer or a fashion designer or an
architect, all disciplines use simple pen and paper as a tool.”
The exhibit was developed by
the Hokin Project, a gallery management practicum program open
to students of all majors through
the Business & Entrepreneurship
Department. To create this exhibition, the Hokin Project put out
a call for sketchbooks, either in
progress or completed, as well as
final pieces of work inspired by
ideas that came out of sketchbooks.
There is also a digital journal installation that projects
additional pages, that can
be submitted by visitors by

emailing horizontal photo files to
hokingallery@gmail.com.
“It’s cool to be recognized for
the creative process and not just
the product,” said Nikki Doron, a
junior graphic design major whose
sketchbook was included.
The exhibit also incorporates
augmented reality technology—a
first for The Hokin Project. This
interactive element was conceived
and developed by David Krause,
a lecturer in the Cinema Art +
Science Department.
“[The notebook] is another
recording and communication
tool,” Krause said. “[Augmented
reality] is going to become part of
that world. We wanted to bring
a little of that in and think, what
would the future of the notebook
look like?”

Try our specials!
Ham Steak and Eggs - $3.99
Chicken + Bacon Wafﬂe - $3.99

Healthy breakfast (2*2*2)
Two eggs any style, two strips of turkey
bacon with two pecan pancakes with
bananas on top.... $4.99

And many more!
Adress: 1400 s. Michigan Ave
Phone: (312) 854-8572
Vist us online: www.chicagowafﬂes.com

Use Promo code “20offwafﬂes” for discounts.

Spring Open house
» Courtesy KAI CAEMMERER

“The Field Notebook,” an exhibit inspired by the field notebooks of paleontologist
Robin Whatley, an associate professor in the Science & Mathematics Department,
can be viewed in the Hokin Gallery on the first floor of the 623 S. Wabash Ave.
Building.

The augmented reality technology can be implemented by
any smartphone. Attendees are
encouraged to download the free
“DAQRI” app and scan the Hokin
logo found in the gallery for digital
content like a 3D model of one of
the Painted Desert fossils.
“It is amazing to be a part of
something like this and see it
go from an idea on paper and a
table discussion to be a fully

w/ student I.D.
Student discout does not
apply to specials

chronicle@colum.edu

Arti Café
t
-SINCE 1961-

15% OFF

412 S. MICHIGAN AVE.
CHICAGO, IL 60605

Students, faculty, and staff

312.939.7855

Mon - Thurs

20%
Off

functioning and beautiful
exhibit,” said Carly Strand, a
senior business and & entrepreneurship major who has worked
on the exhibit since Fall 2015.
The exhibit closes today, so make
sure to stop in during your Open
House visit. The Hokin Gallery is
located on the first floor of 623 S.
Wabash Ave. Building.

Void Friday - Sunday

Breakfast · Lunch · Dinner · After Theater · Fine Wines · Great Spirits · Espresso

WE DELIVER!

1150 S. WABASH AVE.
CHICAGO, IL 60605

312.583.9940

Gelato · Espresso · Desserts · Soup · Salads · Sandwiches · Burgers · Wraps

www.artists-cafe.com
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FRIDAY, May 13, 2016

URBAN ARTS FESTIVAL
colum.edu/manifest

Follow us:

ManifestUrbanArtsFestival

@CCCManifest

@CCCManifest

CCCManifest

